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2018 Q2

Occupancy & Room Rates

Q1 Q2 Q3 Q4 YTD

2018 58.1 76.1 67.1

2017 55.7 72.7 78.4 65.0 64.2

(Y/Y) 2.4 3.5 #VALUE! #VALUE! 3.0

Average Daily Rate
Q1 Q2 Q3 Q4 YTD

2018 $117.04 $138.68 $127.86

2017 $111.53 $129.66 $157.91 $136.22 $120.60

(Y/Y) 4.9% 7.0% #VALUE! #VALUE! 6.0%

Revenue Per Available Room
Q1 Q2 Q3 Q4 YTD

2018 $72.26 $106.02 $89.14

2017 $65.26 $94.61 $123.82 $89.20 $79.93

(Y/Y) 10.7% 12.1% #VALUE! #VALUE! 11.5%

Source: Rocky Mountain Lodging Report. 
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2018 Q2

Website: SantaFe.org

Website
Q1 Q2 Q3 Q4 YTD

Total Sessions

2018 259,187 439,248 698,435

2017 274,533 415,461 309,351 302,181 689,994

(Y/Y) -5.6% 6% -100% -100% 1.2%

Unique Users

2018 210,072 356,147 566,219

2017 230,769 356,065 248,970 243,728 586,834

(Y/Y) -9.0% 0% -100% -100% -3.5%

Average Pages Per Session

2018 2.46 2.00 2.23

2017 2.28 2.09 2.33 2.12 2.18

(Y/Y) 7.9% -4% #VALUE! 2.2%

Average Time on Site

2018 2:39 2:00 2:20

2017 2:20 1:55 2:27 2:05 2:07

(Y/Y) 13.3% 5% #VALUE! #VALUE! 9.5%

Conversion Rate Percentage

2018 15.0 9.2 12.1

2017 11.5 9.2 10.7 8.4 10.3

(Y/Y) 3.5 Flat 1.8
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2018 Q2

Website: Blog

Q1 Q2 Q3 Q4 YTD

2018 14,645 20,194 34,839

2017 18,989 22,303 29,534 25,038 41,292

(Y/Y) -22.9% -9% -100% -100% -15.6%

2018 3:17 2:58 3:07

2017 3:03 3:16 3:23 3:31 3:09

(Y/Y) 7.8% -9% #VALUE! #VALUE! -1.1%

2018 9.0 11.1 10.0

2017 6.1 6.7 8.3 10.1 6.4

(Y/Y) 2.9 4.4 3.6

Blog

Page Views

Average Time on Blog

Referrals to Website Percentage (Visitors that clicked through to a non-Blog page)
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2018 Q2

Newsletters: Consumer

*Metrics for the June 2018 Happenings email will not available due to a reporting error.

Q2 2018 Happening numbers reflect metrics for the April & May emails only.

Email Consumer
Q1 Q2 Q3 Q4 YTD

2018 144,978 98,315 243,293

2017 144,209 143,165 144,924 145,180 287,374

(Y/Y) 0.5% -31% -100% -100.0% -15.3%

2018 25,300 16,663 41,963

2017 24,563 24,850 25,129 24,425 49,413

(Y/Y) 3.0% -33% -100% -100% -15.1%

2018 17.5 17.0 #DIV/0! #DIV/0! 17.3

2017 17.0 17.4 17.4 16.9 17.2

(Y/Y) 0.5 -0.4 #DIV/0! #DIV/0! 0.0

2018 88,849 93,718 182,567

2017 80,577 83,075 85,378 86,575 163,652

(Y/Y) 10.3% 13% -100% -100% 11.6%

2018 16,177 17,322 33,499

2017 14,897 15,428 15,935 15,563 30,325

(Y/Y) 8.6% 12% -100% -100% 10.5%

2018 18.6 18.5 #DIV/0! #DIV/0! 18.5

2017 18.5 18.6 18.7 18.0 18.6

(Y/Y) 0.1 -0.2 0.0

Sent: Happenings*  

Opened: Happenings* 

Open Rate: Happenings (Quarterly Average Percentage)*

Sent: Deals & Specials

Opened: Deals & Specials

Open Rate: Deals & Specials (Quarterly Average Percentage)
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2018 Q2

Newsletters: Industry

Email Industry
Q1 Q2 Q3 Q4 YTD

2018 3,374 3,405 6,779

2017 3,351 3,304 3,341 3,314 6,655

(Y/Y) 0.7% 3% -100% -100% 1.9%

2018 1,022 1,113 2,135

2017 964 1,071 1,052 968 2,035

(Y/Y) 6.0% 4% -100% -100% 4.9%

2018 30.8 32.7 31.7

2017 28.9 32.5 31.7 29.7 30.7

(Y/Y) 1.9 0.2 1.0

2018 3,362 3,420 6,782

2017 3,362 3,305 3,351 3,302 6,667

(Y/Y) Flat 3% -100% -100% 1.7%

2018 1,078 1,191 2,269

2017 1,094 1,082 1,088 1,026 2,176

(Y/Y) -1.5% 10% -100% -100% 4.3%

2018 32.1 34.9 33.5

2017 32.6 32.7 32.6 31.2 32.7

(Y/Y) -0.5 2.1 0.2

Opened: Marketing Report 

Open Rate: Marketing Report (Quarterly Average Percentage)

Sent: Sales Report 

Opened: Sales Report 

Open Rate: Sales Report (Quarterly Average Pecentage)

Sent: Marketing Report 
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2018 Q2

Public Relations

Public Relations
Q1 Q2 Q3 Q4 YTD

Pitches

2018 352 62 414

2017 199 85 130 112 284

(Y/Y) 76.9% -27% -100% -100% 45.8%

Press Releases

2018 4 4 8

2017 5 6 6 6 11

(Y/Y) -20.0% -33% -100% -100% -27.3%

Media Visits

2018 18 23 41

2017 25 20 23 21 45

(Y/Y) -28.0% 15% -100% -100% -8.9%

Media Contacts

2018 497 390 887

2017 381 455 446 458 836

(Y/Y) 30.4% -14% -100% -100% 6.1%

Earned Media

2018 $8,763,474 $8,194,283 $16,957,757

2017 $18,378,675 $7,117,093 $4,420,387 $6,274,668 $25,495,768

(Y/Y) -52.3% 15% -100% -100% -33.5%

Earned Media Impressions

2018 476,774,236 1,105,681,835 1,582,456,071

2017 1,618,516,299 1,019,693,366 256,955,200 340,454,363 2,638,209,665

(Y/Y) -71% 8% -100% -100% -40%
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2018 Q2

Social Media: Facebook

Facebook
Q1 Q2 Q3 Q4 YTD

2018 63,429 64,358 63,429

2017 56,804 58,735 60,220 62,005 58,735

(Y/Y) 11.7% 9.6% #REF! #REF! 8.0%

2018 39,575 39,862 39,862

2017 34,082 37,003 47,573 38,443 37,003

(Y/Y) 16.1% 8% -100% -100% 7.7%

2018 20,803 9,054 29,857

2017 38,001 60,941 42,385 36,401 98,942

(Y/Y) -45.3% -85% -100.0% -100% -69.8%

2018 61,702 29,040 90,742

2017 141,908 146,318 87,079 123,539 288,226

(Y/Y) -56.5% -80% -100% -100% -68.5%

2018 87,961 18,946 106,907

2017 100,276 91,749 73,160 104,978 192,025

(Y/Y) -12.3% -79% -100% -100% -44.3%

2018 3,322 2,277 5,599

2017 5,035 4,412 4,220 3,640 9,447

(Y/Y) -34.0% -48% -100% -100% -40.7%

*Non-Residents defined as FB users who identify their location outside of a 2-hour radius of Santa Fe.

Website Referrals

Page Followers

Non-Resident Page Followers *

People Talking About This

Engagement

Non-Resident Engagement *

0

20,000

40,000

60,000

80,000

JA
N

FE
B

M
A

R

A
P

R

M
A

Y

JU
N

JU
L

A
U

G

SE
P

O
C

T

N
O

V

D
E

C

Page Followers

Total Followers Non-Resident Followers

0

10,000

20,000

30,000

40,000

APR MAY JUN

Engagement

Total Engagment

Non-Resident Engagement

Quarterly Report 12



2018 Q2

Social Media: Twitter

Q1 Q2 Q3 Q4 YTD

2018 13,410               13,686               13,686               

2017 12,088               12,388               12,767           13,047            12,388               

(Y/Y) 10.9% 10% -100% -100% 10.5%

2018 2,464                 1,637                 4,101                 

2017 2,846                 2,461                 2,045              2,890               5,307                 

(Y/Y) -13.4% -33% -100% -100% -22.7%

2018 242,800            201,800            444,600            

2017 236,900            212,500            218,300         248,500          449,400            

(Y/Y) 2.5% -5% -100% -100% -1.1%

2018 298                    170                    468                    

2017 249                    406                    275                 318                  655                    

(Y/Y) 19.7% -58% -100% -100% -28.5%

*Engagement includes Retweets, Favorites, Replies, and  Link Clicks.

Engagement*

Impressions

Twitter

Followers

Website Referrals
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2018 Q2

Social Media: Instagram & Pinterest

Q1 Q2 Q3 Q4 YTD

Followers

2018 20,500               21,300               21,300               

2017 16,234               17,400               18,300           19,400            17,400               

(Y/Y) 26.3% 22% -100% -100% 22.4%

Q1 Q2 Q3 Q4 YTD

2018 2,415                 2,441                 2,441                 

2017 2,329                 2,358                 2,386              2,400               2,358                 

(Y/Y) 3.7% 4% -100% -100% 3.5%

2018 503                    503                    1,006                 

2017 348                    365                    556                 321                  713                    

(Y/Y) 44.5% 37.8% #REF! #REF! 41.1%

Pinterest

Followers

Website Referrals

Instagram
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2018 Q2

Social Media: YouTube

Q1 Q2 Q3 Q4 YTD

2018 361                    427                    427                    

2017 302                    312                    326                 341                  312                    

(Y/Y) 16.3% 26.9% #REF! #REF! 36.9%

2018 10,288               224,019            234,307            

2017 7,283                 10,436               11,332           8,369               17,719               

(Y/Y) 29.2% 95.3% #REF! #REF! 92.4%

Subscribers

Views

YouTube
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2018 Q2

Trip Advisor DMO Page

Trip Advisor
Q1 Q2 Q3 Q4 YTD

Pageviews

2018 378,557            424,586            803,143            

2017 261,517            342,462            450,583         320,976          603,979            

Y/Y 44.8% 24% -100% -100% 33.0%

Interaction Rate Percentage

2018 3.3 3.2 3.2

2017 7.4 4.3 2.4 2.5 5.9

Y/Y -4.2 -1.1 -2.7

Website Referrals

2018 825                    245                    1,070                 

2017 428                    212                    160                 223                  640                    

Y/Y 92.8% 16% -100% -100% 67.2%

Beginning in October 2017, TSF began a deeper evaluation of the Santa Fe TripAdvisor page in order to provide 

a more comprehensive look at its performance. Going forward, total page views will reflect a sum of all page 

views within the Tourism Santa Fe TripAdvisor section, including Attractions, Forums, Restaurants, Destination 

pages and the Tourism Overview  page. Interaction Rate will be calculated for the Destination and Tourism 

Overview pages only, as these pages provide the greatest opportunity for interaction.
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2018 Q2

Advertising Impressions

Q1 Q2 Q3 Q4 YTD

Ad Spend

2018 $142,821 $383,385 $526,206

2017 $95,953 $379,659 $199,141 $237,714 $475,611

Y/Y 48.8% 1% -100% -100% 10.6%

Ad Impressions

2018 18,782,994 45,380,420 64,163,414

2017 14,624,035 44,369,799 24,227,907 32,796,420 58,993,834

Y/Y 22.1% 2.2% #DIV/0! #DIV/0! 8.1%

CPM*

2018 $7.60 $8.45 $8.03

2017 $6.56 $8.56 $8.22 $7.25 $7.56

Y/Y 15.9% -1% -100% -100% 6.2%

* CPM = "Cost per thousand impressions" and is a measurement used to determine the cost efficiency of the ad spend.
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