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2017 Q3

Occupancy & Room Rates

Q1 Q2 Q3 Q4 YTD

2017 55.7 72.7 78.4 68.9

2016 53.6 70.0 83.0 67.3 68.9

(Y/Y) 2.1 2.6 ‐4.6 #VALUE! 0.0

Average Daily Rate
Q1 Q2 Q3 Q4 YTD

2017 $111.53 $129.66 $157.91 $133.04

2016 $107.25 $112.14 $149.92 $131.43 $123.10

(Y/Y) 4.0% 15.6% 5.3% #VALUE! 8.1%

Revenue Per Available Room
Q1 Q2 Q3 Q4 YTD

2017 $65.26 $94.61 $123.82 $94.56

2016 $60.17 $87.04 $124.51 $89.07 $90.57

(Y/Y) 8.5% 8.7% ‐0.6% #VALUE! 4.4%

Source: Rocky Mountain Lodging Report. 
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2017 Q3

Visitors Guide Distribution

 partners, distribution by Fun & Games and Certified Folder Display. It does not include distribution to walk‐in

 visitors to the Visitor Information Centers. We currently have a total of 11 unopened pallets, which equates to

 59,400 guides, available to last the remainder of the year.

Visitors Guide Distribution
Q1 Q2 Q3 Q4 YTD

2017 72,062 53,561 90,628 216,251

2016 101,743 61,031 65,359 51,672 228,133

(Y/Y) ‐29.2% ‐12.2% 38.7% #VALUE! ‐5.2%

Distribution reported here includes: First & Third Class USPS mailings, UPS Shipments, Bulk 
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2017 Q3

Tourism Information Centers

Q1 Q2 Q3 Q4 YTD

2017 2,009 2,833 2,448 7,290

2016 1,807 3,474 3,468 2,706 8,749

(Y/Y) 11.2% ‐18% ‐29% ‐100% ‐16.7%

2017 3,493 4,736 5,284 13,513

2016 2,493 3,792 4,337 4,202 10,622

(Y/Y) 40.1% 25% 22% ‐100% 27.2%

2017 7,004 11,265 13,378 31,647

2016 6,859 12,794 16,388 11,423 36,041

(Y/Y) 2.1% ‐12% ‐18% ‐100% ‐12.2%

2017 3,833 9,010 9,337 22,180

2016 6,453 7,668 8,343 10,524 22,464

(Y/Y) ‐40.6% 18% 12% ‐100% ‐1.3%

2017 16,339 27,844 30,447 74,630

2016 23,606 29,002 32,536 28,855 85,144

(Y/Y) ‐30.8% ‐4% ‐6% ‐100% ‐12.3%

TSF ‐ Plaza

NMTD ‐ Lamy

Visitor Information Centers

TSF ‐ Railyard

TSF ‐ Convention Center

Visits to the Plaza & Convention Center Visitors Centers have been down this

quarter, with a marked decrease in traffic.
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Website
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2017 Q3

Website: SantaFe.org

Website
Q1 Q2 Q3 Q4 YTD

Total Sessions

2017 274,533 415,461 309,351 999,345

2016 347,992 307,076 369,539 280,552 1,024,607

(Y/Y) ‐21.1% 35% ‐16% ‐100% ‐2.5%

Unique Users

2017 230,769 356,065 248,970 835,804

2016 283,874 243,017 295,042 226,828 821,933

(Y/Y) ‐18.7% 47% ‐16% ‐100% 1.7%

Average Pages Per Session

2017 2.28 2.09 2.33 2.23

2016 2.40 2.62 2.35 2.12 2.46

(Y/Y) ‐5.3% ‐20% ‐1% #VALUE! ‐9.2%

Average Time on Site

2017 2:20 1:55 2:27 2:14

2016 2:32 2:55 2:32 2:11 2:40

(Y/Y) ‐7.9% ‐34% ‐3% #VALUE! ‐16.0%

Conversion Rate Percentage

2017 11.5 9.2 10.7 10.5

2016 13.6 14.1 11.2 8.3 13.0

(Y/Y) ‐2.1 ‐5.0 ‐0.5 ‐2.5
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2017 Q3

Website: Blog

Q1 Q2 Q3 Q4 YTD

2017 18,989 22,303 29,534 70,826

2016 14,954 11,597 17,225 20,228 43,776

(Y/Y) 27.0% 92% 71% ‐100% 61.8%

2017 3:03 3:16 3:23 3:14

2016 2:15 2:29 2:37 3:04 2:27

(Y/Y) 35.2% 32% 29% #VALUE! 31.7%

2017 6.1 6.7 7.4 6.7

2016 7.9 9.2 8.2 8.0 8.4

(Y/Y) ‐1.8 ‐2.5 ‐0.8 #VALUE! ‐1.7

Blog

Page Views

Average Time on Blog

Referrals to Website Percentage (Visitors that clicked through to a non‐Blog page)
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Newsletters
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2017 Q3

Newsletters: Consumer

Email Consumer
Q1 Q2 Q3 Q4 YTD

2017 144,209 143,165 144,924 432,298

2016 144,607 146,015 146,783 145,514 437,405

(Y/Y) ‐0.3% ‐2% ‐1% ‐100% ‐1.2%

2017 24,563 24,850 25,129 74,542

2016 25,717 25,910 24,777 24,781 76,404

(Y/Y) ‐4.5% ‐4% 1% ‐100% ‐2.4%

2017 17.0 17.4 17.4 #DIV/0! 17.3

2016 17.8 18.0 16.9 17.1 17.6

(Y/Y) ‐0.8 ‐0.6 0.5 #DIV/0! ‐0.3

2017 80,577 83,075 85,378 249,030

2016 75,190 77,379 80,387 80,517 232,956

(Y/Y) 7.2% 7% 6% ‐100% 6.9%

2017 14,897 15,428 15,935 46,260

2016 15,144 15,099 14,637 14,575 44,880

(Y/Y) ‐1.6% 2% 9% ‐100% 3.1%

2017 18.5 18.6 18.7 #DIV/0! 18.6

2016 20.1 19.5 18.3 18.1 19.3

(Y/Y) ‐1.6 ‐0.9 0.4 ‐0.7

Sent: Happenings  

Opened: Happenings 

Open Rate: Happenings (Quarterly Average Percentage)

Sent: Deals & Specials

Opened: Deals & Specials

Open Rate: Deals & Specials (Quarterly Average Percentage)
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2017 Q3

Newsletters: Industry

Email Industry
Q1 Q2 Q3 Q4 YTD

2017 3,351 3,304 3,341 9,996

2016 3,294 3,369 3,428 3,449 10,091

(Y/Y) 1.7% ‐2% ‐3% ‐100% ‐0.9%

2017 964 1,071 1,052 3,087

2016 1,041 1,097 1,024 1,025 3,162

(Y/Y) ‐7.4% ‐2% 3% ‐100% ‐2.4%

2017 28.9 32.5 31.7 #DIV/0! 31.0

2016 31.6 33.4 30.2 30.6 31.7

(Y/Y) ‐2.7 ‐0.9 1.5 #DIV/0! ‐0.7

2017 3,362 3,305 3,351 10,018

2016 3,304 3,376 3,433 3,448 10,113

(Y/Y) 1.8% ‐2% ‐2% ‐100% ‐0.9%

2017 1,094 1,082 1,088 3,264

2016 1,051 1,121 1,100 1,035 3,272

(Y/Y) 4.1% ‐3% ‐1% ‐100% ‐0.2%

2017 32.6 32.7 32.6 #DIV/0! 32.6

2016 31.8 33.4 32.1 30.2 32.4

(Y/Y) 0.8 ‐0.7 0.5 #DIV/0! 0.2

Opened: Marketing Report 

Open Rate: Marketing Report (Quarterly Average Percentage)

Sent: Sales Report 

Opened: Sales Report 

Open Rate: Sales Report (Quarterly Average Pecentage)

Sent: Marketing Report 
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Public Relations
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2017 Q3

Public Relations

Public Relations
Q1 Q2 Q3 Q4 YTD

Pitches

2017 199 85 130 414

2016 71 74 167 145 312

(Y/Y) 180.3% 15% ‐22% ‐100% 32.7%

Press Releases

2017 5 6 6 17

2016 9 10 12 11 31

(Y/Y) ‐44.4% ‐40% ‐50% ‐100% ‐45.2%

Media Visits

2017 25 20 23 68

2016 24 17 18 17 59

(Y/Y) 4.2% 18% 28% ‐100% 15.3%

Media Contacts

2017 381 455 446 1,282

2016 430 416 428 428 1,274

(Y/Y) ‐11.4% 9% 4% ‐100% 0.6%

Earned Media

2017 $17,987,390 $5,564,680 $3,830,226 $27,382,296

2016 $9,445,405 $6,477,152 $8,178,108 $15,510,907 $24,100,665

(Y/Y) 90.4% ‐14% ‐53% ‐100% 13.6%

Earned Media Impressions

2017 1,618,516,299 1,019,693,366 256,928,770 2,638,209,665

2016 743,035,242 551,934,369 959,655,842 2,254,625,453

(Y/Y) 118% 85% ‐73% #DIV/0! 17%
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Social Media
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2017 Q3

Social Media: Facebook

Facebook
Q1 Q2 Q3 Q4 YTD

2017 56,804 58,735 60,220 58,735

2016 48,678 51,373 53,327 55,065 53,327

(Y/Y) 16.7% 14% 13% ‐100% 10.1%

2017 34,082 37,003 47,573 47,573

2016 28,720 30,824 31,462 33,039 31,462

(Y/Y) 18.7% 20% 51% ‐100% 51.2%

2017 38,001 60,941 42,385 141,327

2016 56,198 45,343 42,342 37,899 143,883

(Y/Y) ‐32.4% 34% 0.1% ‐100% ‐1.8%

2017 141,908 146,318 87,079 375,305

2016 197,205 173,801 181,678 170,881 552,684

(Y/Y) ‐28.0% ‐16% ‐52% ‐100% ‐32.1%

2017 100,276 91,749 73,160 265,185

2016 109,016 107,253 103,952 110,537 320,221

(Y/Y) ‐8.0% ‐14% ‐30% ‐100% ‐17.2%

2017 5,035 4,412 4,220 13,667

2016 5,692 4,893 6,014 6,196 16,599

(Y/Y) ‐11.5% ‐10% ‐30% ‐100% ‐17.7%

*Non‐Residents defined as FB users who identify their location outside of a 2‐hour radius of Santa Fe.

Website Referrals

Page Followers

Non‐Resident Page Followers *

People Talking About This
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2017 Q3

Social Media: Twitter

Q1 Q2 Q3 Q4 YTD

2017 12,088                12,388              12,767        ‐                   12,767             

2016 10,372                10,858              11,354        11,701        11,354             

(Y/Y) 16.5% 14% 12% ‐100% 12.4%

2017 2,846                  2,461                2,045          ‐                   7,352               

2016 4,652                  4,848                4,651          4,899          14,151             

(Y/Y) ‐38.8% ‐49% ‐56% ‐100% ‐48.0%

2017 236,900              212,500           218,300      ‐                   667,700           

2016 354,800              436,500           356,700      284,000      1,148,000        

(Y/Y) ‐33.2% ‐51% ‐39% ‐100% ‐41.8%

2017 249                      406                   275              ‐                   930                   

2016 228                      342                   589              333              1,159               

(Y/Y) 9.2% 19% ‐53% ‐100% ‐19.8%

*Engagement includes Retweets, Favorites, Replies, and  Link Clicks.

Engagement*
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2017 Q3

Social Media: Instagram & Pinterest

Q1 Q2 Q3 Q4 YTD

Followers

2017 16,234                17,400              18,300        ‐                   18,300             

2016 7,880                  10,500              12,400        14,600        12,400             

(Y/Y) 106.0% 66% 48% ‐100% 47.6%

Q1 Q2 Q3 Q4 YTD

2017 2,329                  2,358                2,386          ‐                   2,358               

2016 2,056                  2,145                2,229          2,271          2,229               

(Y/Y) 13.3% 10% 7% ‐100% 5.8%

2017 348                      365                   556              ‐                   1,269               

2016 143                      180                   216              192              539                   

(Y/Y) 143.4% 103% 157% ‐100% 135.4%

Pinterest

Followers

Website Referrals

Instagram
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2017 Q3

Social Media: YouTube

Q1 Q2 Q3 Q4 YTD

2017 302                      312                   326              ‐                   326                   

2016 214                      239                   275              289              275                   

(Y/Y) 41.1% 31% 19% ‐100% 18.5%

2017 7,283                  10,436              11,332        ‐                   29,051             

2016 9,259                  7,219                15,885        7,399          32,363             

(Y/Y) ‐21.3% 45% ‐29% ‐100% ‐10.2%

Subscribers

Views
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2017 Q3

Trip Advisor DMO Page

Trip Advisor
Q1 Q2 Q3 Q4 YTD

Pageviews

2017 54,790                49,912              41,895        ‐                   146,597           

2016 36,302                39,266              69,882        53,223        145,450           

Y/Y 50.9% 27% ‐40% ‐100% 0.8%

Interaction Rate Percentage

2017 32.7 39.2 40.1 37.3

2016 7.3 3.9 1.3 4.1 4.2

Y/Y 25.4 35.2 38.8 33.2

Website Referrals

2017 428                      212                   160              800                   

2016 1,439                  131                   37                110              1,607               

Y/Y ‐70.3% 62% 332% #VALUE! ‐50.2%
*This year Tripadvisor revised the way in which it reports Interaction Rates. TSF is evaluating these revisions and 

will be determining how to accurately reflect how visitors are interacting with the content on the Santa Fe 

TripAdvisor page.
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