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2019 Q2

Occupancy & Room Rates

Q1 Q2 Q3 Q4 YTD

2019 56.7 73.5 65.1

2018 58.1 76.1 80.5 65.6 67.1

(Y/Y) -1.4 -2.6 #VALUE! #VALUE! -2.0

Average Daily Rate
Q1 Q2 Q3 Q4 YTD

2019 $116.82 $140.83 $128.83

2018 $117.04 $138.68 $166.41 $142.60 $127.86

(Y/Y) -0.2% 1.6% #VALUE! #VALUE! 0.8%

Revenue Per Available Room
Q1 Q2 Q3 Q4 YTD

2019 $66.77 $104.16 $85.47

2018 $72.26 $106.02 $134.11 $94.18 $89.14

(Y/Y) -7.6% -1.7% #VALUE! #VALUE! -4.1%

Source: Rocky Mountain Lodging Report. 

Occupancy Rate Percentage

47.5

69.4

47.0

55.0

72.3
69.5

75.9

83.0 81.2 81.4
79.0

76.8

61.7
58.4

0.0

10.0

20.0

30.0

40.0

50.0

60.0

70.0

80.0

90.0

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Occupancy Rate

2019 2018

Quarterly Report 2



2019 Q2

Website
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2019 Q2

Website: SantaFe.org

Website
Q1 Q2 Q3 Q4 YTD

Total Sessions

2019 318,880 301,530 620,410

2018 259,187 439,248 372,359 285,859 698,435

(Y/Y) 23.0% -31% -100% -100% -11.2%

Unique Users

2019 259,677 240,858 500,535

2018 210,072 356,147 298,964 231,438 566,219

(Y/Y) 23.6% -32% -100% -100% -11.6%

Average Pages Per Session

2019 2.20 2.17 2.18

2018 2.46 2.00 2.15 2.08 2.23

(Y/Y) -10.6% 8% #VALUE! #VALUE! -2.2%

Average Time on Site

2019 2:10 2:16 2:13

2018 2:39 2:00 2:21 2:11 2:20

(Y/Y) -18.0% 13% #VALUE! #VALUE! -4.5%

Conversion Rate Percentage

2019 22.9 20.7 21.8

2018 15.0 9.2 10.2 14.9 12.1

(Y/Y) 7.8 11.5 9.7
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2019 Q2

Website: Blog

Q1 Q2 Q3 Q4 YTD

2019 49,831 41,471 91,302

2018 14,645 20,194 33,234 40,074 34,839

(Y/Y) 240.3% 105% -100% -100% 162.1%

2019 2:08 3:00 2:34

2018 3:17 2:58 3:00 3:16 3:07

(Y/Y) -34.8% 1% #VALUE! #VALUE! -17.7%

2019 5.8 6.8 6.3

2018 9.0 11.1 16.3 13.8 10.0

(Y/Y) -3.2 -4.2 -3.7

Blog

Page Views

Average Time on Blog

Referrals to Website Percentage (Visitors that clicked through to a non-Blog page)
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Newsletters
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2019 Q2

Newsletters: Consumer

Email Consumer
Q1 Q2 Q3 Q4 YTD

2019 162,233 175,303 337,536

2018 144,978 98,315 150,411 154,965 243,293

(Y/Y) 11.9% 78% -100% -100.0% 38.7%

2019 26,989 29,703 56,692

2018 25,300 16,663 26,849 25,368 41,963

(Y/Y) 6.7% 78% -100% -100% 35.1%

2019 16.8 17.4 17.1

2018 17.5 17.0 18.0 16.4 17.3

(Y/Y) -0.7 0.4 -0.1

2019 109,781 120,238 230,019

2018 88,849 93,718 96,663 101,698 182,567

(Y/Y) 23.6% 28% -100% -100% 26.0%

2019 19,707 22,036 41,743

2018 16,177 17,322 18,123 17,605 33,499

(Y/Y) 21.8% 27% -100% -100% 24.6%

2019 18.0 18.3 18.2

2018 18.6 18.5 18.8 17.4 18.5

(Y/Y) -0.6 -0.1 -0.4

*Metrics for the June 2018 Happenings email are not available due to a reporting error that month.

Q2 2018 Happening numbers reflect metrics for the April & May emails only.

Open Rate: Deals & Specials (Quarterly Average Percentage)

Sent: Happenings*  

Opened: Happenings* 

Open Rate: Happenings (Quarterly Average Percentage)*

Sent: Deals & Specials

Opened: Deals & Specials
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2019 Q2

Newsletters: Industry

Email Industry
Q1 Q2 Q3 Q4 YTD

2019 3,433 3,493 6,926

2018 3,374 3,405 3,401 3,401 6,779

(Y/Y) 1.7% 3% -100% -100% 2.2%

2019 1,237 1,506 2,743

2018 1,022 1,113 1,073 1,130 2,135

(Y/Y) 21.0% 35% -100% -100% 28.5%

2019 36.0 43.5 39.8

2018 30.8 32.7 31.7 33.4 31.7

(Y/Y) 5.2 10.8 8.0

2019 3,451 3,474 6,925

2018 3,362 3,420 3,393 3,400 6,782

(Y/Y) 2.6% 2% -100% -100% 2.1%

2019 1,289 1,291 2,580

2018 1,078 1,191 1,117 1,097 2,269

(Y/Y) 19.6% 8% -100% -100% 13.7%

2019 37.4 37.2 37.3

2018 32.1 34.9 33.0 32.3 33.5

(Y/Y) 5.3 2.3 3.8

Sent: Marketing Report 

Opened: Marketing Report 

Open Rate: Marketing Report (Quarterly Average Percentage)

Sent: Sales Report 

Opened: Sales Report 

Open Rate: Sales Report (Quarterly Average Pecentage)
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2019 Q2

Public Relations

Public Relations
Q1 Q2 Q3 Q4 YTD

Pitches

2019 366 80 446

2018 352 62 97 114 414

(Y/Y) 4.0% 29% -100% -100% 7.7%

Press Releases

2019 3 3 6

2018 4 4 7 3 8

(Y/Y) -25.0% -25% -100% -100% -25.0%

Media Visits

2019 19 23 42

2018 18 23 21 17 41

(Y/Y) 5.6% Flat -100% -100% 2.4%

Media Contacts

2019 524 421 945

2018 497 390 490 344 887

(Y/Y) 5.4% 8% -100% -100% 6.5%

Earned Media

2019 $6,037,071 $3,720,089 $9,757,160

2018 $8,763,474 $8,194,283 $3,280,739 $3,899,904 $16,957,757

(Y/Y) -31.1% -55% -100% -100% -42.5%

Earned Media Impressions

2019 729,917,060        289,156,026        -                      -                      1,019,073,086

2018 476,774,236        1,105,681,835        452,827,759         328,086,642         1,582,456,071

(Y/Y) 53% -74% -100% -100% -36%
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2019 Q2

Social Media: Facebook

Facebook
Q1 Q2 Q3 Q4 YTD

2019 68,284 69,994 69,994

2018 63,429 64,358 65,829 66,913 64,358

(Y/Y) 7.7% 8.8% -100.0% -100.0% 8.8%

2019 42,942 43,508 43,508

2018 39,575 39,862 40,950 41,324 39,862

(Y/Y) 8.5% 9% -100% -100% 9.1%

2019 39,484 53,450 92,934

2018 20,803 3,018 8,530 12,803 23,821

(Y/Y) 89.8% 1671% -100.0% -100% 290.1%

2019 116,754 146,049 262,803

2018 87,918 29,040 77,050 103,128 116,958

(Y/Y) 32.8% 403% -100% -100% 124.7%

2019 68,763 83,521 152,284

2018 45,146 6,315 15,297 20,245 51,461

(Y/Y) 52.3% 1223% -100% -100% 195.9%

2019 12,243 6,234 18,477

2018 2,858 3,325 8,281 9,807 6,183

(Y/Y) 328.4% 87% -100% -100% 198.8%

*Non-Residents defined as FB users who identify their location outside of a 2-hour radius of Santa Fe.

Website Referrals

Page Followers

Non-Resident Page Followers *

People Talking About This

Engagement

Non-Resident Engagement *

0

20,000

40,000

60,000

80,000

JAN FEB MAR APR MAY JUN

Page Followers

Total Followers Non-Resident Followers

0

20,000

40,000

60,000

JAN FEB MAR APR MAY JUN

Engagement

Total Engagment

Non-Resident Engagement

Quarterly Report 12



2019 Q2

Social Media: Twitter

Q1 Q2 Q3 Q4 YTD

2019 14,203                  14,529                  -                          -                           14,529               

2018 13,410                  13,511                  13,732               13,959                13,511               

(Y/Y) 5.9% 8% -100% -100% 8%

2019 2,842                     3,885                    -                          -                           6,727                 

2018 2,027                     2,150                    2,711                  2,555                  4,177                 

(Y/Y) 40.2% 81% -100% -100% 61.0%

2019 207,900                258,500                -                          -                           466,400             

2018 198,800                245,000                255,800             197,500              443,800             

(Y/Y) 4.6% 6% -100% -100% 5.1%

2019 298                        351                        -                          -                           649                     

2018 202                        237                        310                     353                     439                     

(Y/Y) 47.5% 48% -100% -100% 47.8%

*Engagement includes Retweets, Favorites, Replies, and  Link Clicks.

Followers

Website Referrals

Twitter

Engagement*

Impressions
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2019 Q2

Social Media: Instagram & Pinterest

Q1 Q2 Q3 Q4 YTD

Followers

2019 25,543                  27,079                  -                          -                           27,079               

2018 20,500                  21,300                  22,461               23,884                21,300               

(Y/Y) 24.6% 27% -100% -100% 27.1%

Q1 Q2 Q3 Q4 YTD

2019 2,594                     2,649                    -                          -                           2,649                 

2018 2,415                     2,441                    2,507                  2,544                  2,441                 

(Y/Y) 7.4% 9% -100% -100% 8.5%

2019 494                        471                        -                          -                           965                     

2018 546                        509                        502                     372                     1,055                 

(Y/Y) -9.5% -7.5% -100.0% -100.0% -8.5%

Instagram
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2019 Q2

Social Media: YouTube

Q1 Q2 Q3 Q4 YTD

2019 506                        527                        -                          -                           527                     

2018 361                        427                        475                     493                     427                     

(Y/Y) 28.7% 19.0% #DIV/0! #DIV/0! 19.0%

2019 8,170                     6,000                    -                          -                           14,170               

2018 10,288                  243,180                267,063             8,077                  253,468             

(Y/Y) -20.6% -97.5% -100.0% -100.0% -94.4%

Subscribers

Views

YouTube
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2019 Q2

Trip Advisor DMO Page

Trip Advisor
Q1 Q2 Q3 Q4 YTD

Pageviews

2019 164,670                155,270                -                          -                           319,940             

2018 378,557                424,586                332,748             263,659              803,143             

Y/Y -56.5% -63% -100% -100% -60.2%

Interaction Rate Percentage

2019 1.8 1.9 1.8

2018 3.3 3.2 2.5 4.2 3.2

Y/Y -1.5 -1.3 #VALUE! #VALUE! -1.4

Website Referrals

2019 654                        353                        -                          -                           1,007                 

2018 825                        245                        282                     321                     1,070                 

Y/Y -20.7% 44% -100% -100% -5.9%
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2019 Q2

Advertising Impressions

Q1 Q2 Q3 Q4 YTD

Ad Spend

2019 $259,301 $262,388 $521,689

2018 $142,821 $383,385 $170,476 $188,105 $526,206

Y/Y 81.6% -32% -100% -100% -0.9%

Ad Impressions

2019 31,519,720 28,465,443 59,985,163

2018 18,782,994 45,380,420 23,423,639 25,353,102 64,163,414

Y/Y 40.4% -59.4% #DIV/0! #DIV/0! -7.0%

CPM*

2019 $8.23 $9.22 $8.72

2018 $7.60 $8.45 $7.28 $7.42 $8.03

Y/Y 8.2% 9.1% 8.7%

* CPM = "Cost per thousand impressions" and is a measurement used to determine the cost efficiency of the ad spend.

*Due to the transition of advertising agencies, June media impressions are only being reported through June 15, 2019.

Q2 metrics reflect April, May and half of June.

Advertising Impressions
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