


SUMMARY

e This report includes performance and results from the last quarter
of TOURISM Santa Fe's FY16 campaign (April 1, 2016 - June 30,
2016), including incremental buys that ran in Austin and Denver
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KEY INSIGHTS

e The digital campaign from April 1 to
June 30 generated 13.7M impressions
and 35,643 clicks - an overall 0.26%
click rate (0.10% benchmark)

* “Arts” was the best performing
creative generating a 0.39% click rate,
followed by “Outdoor” and “Cuisine”
with 0.16% click rates

e AdTheorent (Austin campaign)
generated the best performing CTR at
0.77%, followed by Adara (Consumer
campaign) with 0.38% CTR, then
TripAdvisor with a 0.23% CTR

* The Austin initiative generated 28.21%
of total digital impressions- that is
almost a third of total digital
impressions in just the month of June
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5280 TRAVELER - JUNE

e Buy Summary:

FPAC RHP in New Mexico section of
Summer 2016 5280 Traveler, supplement
to Denver’s 5280 Magazine

Target Market: Denver, CO
Impressions: 90,000

Investment: $3,200
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NY TIMES T TRAVEL - MAY

e Buy Summary:

HPAC and HP editorial in "Discover
America” issue, May 22nd

Target Market: National
Impressions: 2,326,000

Investment: $10,000

T'he Lost Splendor of R
1 long the

ADVERTISEMENT

Innovative cuisine; galleries galore; and outdoor summer markets all around town

nown for its authentic adobe architecture, vibrant arts scene,
and earthy vibe, Santa Fe takes on a whole new aspect
4% come summertime — with markets popping up across
» historic city and the celebrated Santa Fe Opera kicking
its season on July 1.

- Don't miss shopping at the many outdoor markets that sprout up all
around town during the summer months. The Contemporary Span-
ish Market (July 30—31) presents original paintings, ceramics
and more, while traditional and contemporary art, pottery
and jewelry are featured at the Santa Fe Indian Market,
held in August. Or head to the Railyard District on Sat-
urdays to find the Santa Fe Artists Market, a weekly
juried art show, as well as the Farmers Market, with
locally produced products.

Start your journey through the city’s visual arts
:h a visit to Canyon Road — home to more than 80
leries showcasing artwork from painting to pho-
sraphy to sculpture. The up-and-coming Railyard
strict is home to contemnporary galleries tucked
ide warehouse-style buildings. Both areas host
sular Friday art walks.

| = The Santa Fe Opera is known for its passionate
}‘ fan base; some devotees are known to plan their sum-
mer vacation around the company’s season. If you're
lucky enough to score a ticket to one of its five pro-
ductions, which this year includes “Don Giovanni” and
“Romeo and Juliet,” come dressed to the nines and ready
to sip champagne, as the locals do.

Santa Fe is justly famous for its chili peppers, which
: said to bring health and good luck. They also add
5t to the local cuisine, a blend of Mexican, Spanish and
uthwestern influences. Sign up for a class at the Santa
School of Cooking, or take one of the city’s culinary walking
1rs, which introduce you to Santa Fe's dynamic restaurant scene.

santafe.org

ser: THE PALACE OF THE GOVERNORS

IN SANTA FE, NEW MEXICO.
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THE CITY DIFFERENT
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D NATIONAL GEOGRAPHIC MORE VIDEOS

TIL: Why Your Brain is
!5 D !! | 2 !5 !S | > | t | L Wrinkly

* Buy Summary SM{A/Q

NATIONAL 2
GEOGRAPHIC M Microsoft
THE CITY DIFFERENT i

Lumia

THE Your Shot

* Desktop, Mobile and Tablet Rich Media Banners with PreRoll e

. . . . S .ORG
Video and Rising Star Premium Reserve ANTAFE.OR ASSIGNMENT

* Target Market: Denver, Amarillo, Phoenix, Colorado Springs, I
Seattle, Las Angeles, NYC, Dallas, Houston, Chicago

* Impressions: 257,172

Racing 800 Miles in the Desert—in a VW Bug Rooting for Rubies Photographing the Beauty of Life in the Shadow of War
* |nvestment: $3,000.01

* eCPM: $3 09 W|th 0.25% CTRYTD

(] www.foxnews.com/leisure,

FOX NEWS a + e

THE CITY DIFFERENT
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MAGNETIC - APRIL TO JUNE

Buy Summary

* Impressions: 3,328,909

Investment: $30,000.02

eCPM: $4.61, with 0.20% CTR YTD

Standard Banner Package with PreRoll Video

Target Market: Colorado Springs, Denver, Phoenix, Seattle,
Los Angeles, Amarillo, Dallas, Houston, Chicago, New York
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PREVENT DATA FROM
WALKING OUT THE DOOR

VIDEOS | HOTEL OPENINGS

Affordable New Hotels Video
by Travel + Leisure Staff @ @ o

Less than $200 a night and brand new. Meet the latest crop of affordable new
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SWITCH T0
VENTURE

Donald Trump's
Advice For Paying
Off Mortgag

The World's Most
Visited City Isn't
What You Think

am.
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sHows PHOTOLIBRARY DESIGN & DECORATE HOME GIVEAWAYS GARDEN REMODEL VIDEOS

Main Rooms v Interior Ideas v Outdoor D

ign v Make & Celebrate v Spring Trends | Heart HGTV Blog

Santa Fe SNEETHEARTS |

LEARN MORE

OonTV SEE FULL SCHEDULE
On Now Love It or List It
3pm|2¢c
Up Next Love It or List It
4pm | 3¢
Tonight Listed Sisters
m | 7¢c

HGTV in Your Inbox

Sign up for the HGTV Inspiration Newsletter

Stories We're Following
Julia Stiles’ Engagement
tly Ring Is a Minimalist’s Dream
Come




SPOTXCHANGE - APRIL & MAY

ARIETY -t - *="000&> D St
™ DIGITAL CONTENDERS + VIDEO + DIRT JOBS + MORE +
e Buy Summary

SHOPSTYLE
e PreRoll Video with

Companion Banner

rel Active: CHIC WORKOUT STYLE

e Target Market: Colorado
Springs, Denver,

. VIDEOS UP NEXT | ALL VIDEOS ©
Phoenix, Seattle, Los
A Lena Dunham on
Angeles, Amarillo, Reimagining
Mawlu'llcmdtr
Dallas, Houston, i Smdance Doc

Suited’

Chicago, New York

y Sundance: Viggo

 Impressions: 547,386 P B IPF Capain ramastic’
Could Stir
Controversy

* Investment: $6,049.59

* eCPM: $37.34 with

0.03% CTRYTD Sundance: Greta Gerwig on How Her ‘Maggie’s
Plan’ Character Inspires Self-Actualization




TREMOR VIDEO - APRIL

Buy Summary

Geotargeted Desktop PreRoll with Companion
Banner

LEARN MORE

Target Market: Colorado Springs, Denver, Phoenix, oy 3 //)] s}.:yeswstHEARTs
Seattle, Los Angeles, Amarillo, Dallas, Houston, 7 /
Chicago, New York

Impressions: 781,281

Investment: $10,000

A Couple’s Incredible Devotion to (wln| t]s] <]

Wildlife

eCPM: $13.87, with 0.19CTR YTD

N

ANYTRAVELLER

INTERNATIONAL LOCAL TOURIST TRAVEL

CUIDES TRAVEL DESTINATIONS > DESTINATIONS PREPARATION

TRAVEL TIPS VACATION




QUANTCAST - APRIL & MAY

GRBITZ

* Buy Summary

* Mobile, Web, Tablet and Smart Phone Banners with
PreRoll Video

* Target Market: Colorado Springs, Denver, Phoenix,

Seattle, Los Angeles, Amarillo, Dallas, Houston, Chicago,

New York
* Impressions: 3,594,024
* |nvestment: $19,891.30

* eCPM: $8.64, with 0.06% CTR YTD

° .
prlcellne.com Hotels Cars Vacation Packages  Cruises My Tripsv  Helpv

e Flight Only
S hFI. h Flight + Hotel
earch Flights  run-roereco
®) Round-Trip One-Way Multi-Destination

City or Airport

City or Airport

To
M Choose Date fHj m Choose Date 5

BBl . GETTHE FREE MOBILE APP

View your itinerary on the g0 - Download Now!
1Yo~ Search Flights ! J ¢
(18+yrs) (217 yrs)

Santa Fe

STONEWORK

Choose the price and airport location, we'll find a quality flight for you!
We guarantee you'll book a big deal or we'll give you $25

- Start Your Flights Bid Now »

The Negotiator's specialty is last minute sneak attacks! Save up to ()m lﬁ/ 4/,
50% on last minute flights when you Name Your Own Price® within 7 LEARN MORE
days of departure. Book your last minute flight deal right here. WSl

Santa Fe
RETAIL
THERAPY

Cruise Destination: Cruise Length:
Any Destination ¥ Any Cruise Length ¥

Exclusive offer Just for you!

.Up to $850 to

Departure Month:
Any Month v AnyDay v

Include Discounts:

USResident? Zip Code

(") Anyone Over 557 Why?

[ Anyone cruised before?  Why?. m

Additional Options

Exclusive deals
It's the Spring Savings Event

Cruise Line:
Any Cruise Line v Up to $750 to spend at sea, book with no deposit + more!
Cruise Ship: E) Ends soon

Any Cruise Ship ¥

Cruise Departure Port Cruise Deals Caribbean ~ Bahamas ~ Mexico/Baja  Europe Alaska

Any Departure Port v

RDUQRWESIAN  From $279 Norwegian Cruise Line |8
CRUISE EXPERTS AVAILABLE 247 - TOLL @
FR

1 888 656 81 84 EXCLUSIVE OFFER: Guaranteed Low Rates! - Cal Only Offer! .

ACT NOW: Get TWO Free at Sea Extras Including Dining, Drinks & More -
Call Only Offer!

Be the first to know

10:01 AM

walmart.com

Featured products

AR

h M O
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TRAVEL DIGITAL &
E-NEWSLETTERS
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EXPEDIA/TRAVELOCITY - APRIL & MAY

L B Uy S U m m a ry + travelocity

Home Vacation Packages Hotels CarsCrmses Things to Do Travel Deals Get Inspired Mobile

® Round Trip

Oklahoma City (OKC-All At Phoenix (PHX-All Airports) 11/27/2015 11/30/2015 m

* Standard Banners and ROS Search Marquee

1 Traveler, All Airlines, Economy / Coach Show options ¥

Select your departure to Phoenix Fri, Nov 27

» Target Market: Colorado, Arizona, Texas, California, -
lllinois, New York, Washington, California, lllinois, ‘ Pl e R © sKVBOX
New York, Washington R W =

B e osm lew sazse

* Impressions: 768,319

5leftat $328.80

% 5:16p-9:14p  4h58m 1stop

Recently added to
your Scratchpad Show Flight Details ¥

¢ |nvestment: $12,055.13 L LT ———— e $32800
. 7 . A &\ peita a3m in SLC undtrip

Cheapest flight was $279

Show Flight Details ¥
Chicago to Acapulco x
sat, Nov 21 - Sat, Nov 28 % 12:00p-4:32p  Sh32m 1 stop
° C P M $ 1 2 1 5 Cheapest flight was $566 2 KC - PHX 1h6 H
e . . s R
Ph $83
st. Louis to Oklahoma  x st

City % 6:25a - 11:03a 5h 38m 1 stop
Sat, Nov 21 - Sat, Nov 28 i o % u
Cheapest flight was $272 7

Flights to Phoenix

Phoen
Flights

Show Flight Details ¥

N “» “w
v w w
] N N
H o @
] T @ o
] i3 8

%Expedia ‘n Account v My Scratchpad v My Trips  Support v Espafiol — e~ o~ -

Get TRIPLE points on the app. Learn How >

Home ENUGICEURESEVEN Hotels Cars Flights Cruises Thingsto Do Deals Rewards Mobile

LT

Search Vacation Packages S"‘ié“

[ ] fa fa fa THE CITY DIFFERENT
Flight + Hotel _Flight + Hotel + Car  Flight + Car Hotel + Car

Flying from Flying to

Departing Returning Re Adults (18+)  Children (0-17)

Get Resul Save up to $570
Book Flight + Hotel at the same time*

Come see why
Santa Fe is
the City Different

& . 5 No Expedia cancellation fee to
° Search over 435,000 hotels and 400 ° Secure incredible value with Expedia’s ° e e

airlines worldwide Best Price Guarantee

reservation

Come see why Santa Fe is
fe THE CITY DIFFERENT

THE CITY DIFFERENT BOOK NOW




TRAVEL AGE WEST

e Buy Summary

e “"In The West”
eNewsletter

e Target Market: National

e Number of Sends:
36,987

* |Impressions: /7,498
* Open Rate: 20.27%
* |nvestment: $2,739.99

e Flat Rate: $913.33

MAY & JUNE

READ CURRENT ISSUE TRAVEL

Hiking, Trekking,
Walking, Oh My!

No matter how short or
g rushed an Rtinerary, it's
g important to schedule
RS some time for good ol'
i exploration by two feet
By walking (or hiking
or trekking), clients can
i bumn calories while
experiencing life at the
destination’s pace.
Little surprise, then,
that this story
hghhghong short hikes

VELAGE
WEST

SUBSCRIBE CONTACT US

(«*c/—‘ @
LEARN MORE !

THE CITY DIFFERENTY

connecrwrtius _§ [N

Are you a

GFO GENIUS?

Take a broak and test your
GEO K2 with our woally
online quiz guaranteed to
Doost your travel



TRAVEL PULSE - MAY & JUNE

/
“ ". 4/4-

e Buy Summary
* "1-2-1" eNewsletters
e Target Market: National :-,-:.E-:',-"":%"-'—-‘--
e Number of Sends: 89,555
* Impressions: 11,150
e Open Rate: 12.45%

e |nvestment: $2,000

e Flat Rate: $1,000



QUESTEX TRAVEL GROUP
JUNE

APRIL TO

' l ‘I-P - B0O0C "I
Santa Fe
pRESENTATlON l‘ ﬁ LEARN MORE

i‘-‘ o

THE CITY DIFFERENT

800k your next Santa Fe
meeting in Santa Fe

s FACE TIME

e Buy Summary

e "The Dossier” eNewsletter

Target Market: National

Number of Sends: 272,000

Impressions: 60,861

Open Rate: 22.38%

Investment: $4,000

Flat Rate: $500

./

THE CITY DIFFERENT
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JUNE AUSTIN INITIATIVE
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ADTHEORENT

Buy Summary

e Mobile Display Rich Media

e Target Market: Austin, TX
* |Impressions: 1,970,533

e Investment: $13,888.88

e eCPM: $0.91

v W0 AM -

rolingstone com X

SURSCRIBE
COVIRWALL

MUSIC POUTICS TV MOVIES CULTURE  SPORTS RS COUNTRY Q

Adele Shows Off Vocal
Mastery at U.S. Tour
Kickoff

Why Did Steven Spiclberg's
The BFG Flop?

Five reanons why the deectar's adaptation of
e Roakd Dahl classic may have tasked

* Watch $n0op Degg. Jevemih in Raunchy
Point Seen Moy Gone'
* See LI Durk Play Fint asd Worst,” Blast

THEFEATUREWELL  ovaa

* Canor McGreger on Three Wirys 1o Beat &

Smebey Rebinsen o m Danny McBride

Receive Libeary of m on 'Vice

Songress'Gershewtn 4N principats,’
Trump and

— Being Chased by

Wech Treseric Aliens

Trader for New Doc
o8 Crees' Magazine

Hese Spears. Gomez
Stelars Coernbuste 5o
Ovlando Tribute

000 Verizon UE

12:20 PM 70 51X

oprah.com (&)

OPRAH

COME SEE WHY

SANTA FE IS
THE CITY DIFFERENT

WATCH VIDEO ©

OPRAH.COM

HAPPY THURSDAY

Thu 12:206

*) TONIGHT: TUNE IN TO OPRAH'S
CONVERSATION WITH NOBEL
LAUREATE ELIE WIESEL ON

DIGITAL

ee000 Verizon LUTE 12:20 PM 10

oprah.com (&

m:o-

(PLAYING)




* Buy Summary
* Bus King Kongs

e Target Market: Austin, TX
-— \‘T.l|‘
“Santa Fe FUEL l f Y )

* Impressions: 1,575,000

e |Investment: $43,712.50

20



AUSTIN MONTHLY - PRINT

e Buy Summary

e FP4C, 1/3 pg Advertorial, Custom
Editorial and eNewsletter in Travel
Section of “"Great Destinations” issue

e Target Market: Austin, TX
e Impressions: 161,000

e Investment: $3,500

21



ADARA - DIGITAL i

e Buy Summary

» Desktop, Mobile and Tablet Rich Media Banners with
PreRoll Video and Rising Star Premium Reserve

e Target Market: Austin, TX

* Impressions: 919,936
e |nvestment: $6,666.67

e« eCPM: $8.50

a — @The Dallas Morning News

Mome New: Businesz Sportz Emtertainment IEET AT SN Opinion  Obitz  Marketpiace OMNstore

YOUR EVERTTHNG OUILE TO ENDROINT RACKLS

- —

Arts Dooks Food & Wine Mome & Garden Style Weddings Trawel Maakth
vEato 8

Arts & Life

Jumpy about eating Insects? Start with The Latest >
cricket flour Cotobewted Duwes sowtons vhons

Mow s s (sewne Whares bar
favorte CHAINOOD Sk

PFovh ende Dan Fuaduts uiled b
(rhoa s Park C s vt

The pereet of brarass

Datae (eltoner O sane Wi
Faw Par Is domgle abed

L e A e ]
Wt e P el Fate

Gold-Onwude: Warriors leaning on
depth, not Splash Brothers, in Finals

- ¥ Te age of FELMAL e
wob8-Ouwude: WarTion basiag oo dep@. nor Spdad § . b Piale A — pa—— Arersc B0 Mivery tae e as
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AUSTIN INITIATIVE ANALYSIS

e Since initiative launch on June 1, Austin TX has been the #2 market for
incoming website traffic after Albuquerque-Santa Fe NM

e June 2016 experienced a 405% increase in web sessions from Austin

compared to prior month (May 2016), and a 422% increase year-over-year
(June 2015)

o 66% of the web traffic being driven by AdTheorent Rich Media mobile units

e Direct traffic from Austin is up 121% M/M and Organic Search traffic is up
13% M/M

Austin TX Initiative
launched \

23
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CONSUMER, MICE & AUSTIN

(APRIL - JUNE)

* Buy Summary

e Santa Fe Related Keywords across 13 different campaigns

Target Market: Denver, Amarillo, Phoenix, Colorado Springs,

Seattle, Las Angeles, NYC, Dallas, Houston, Chicago and Austin

Impressions: 1,268,886

Investment: $23,123.93

eCPM: $1.77

Santa Fe Meetings

Make your next meeting
unforgettable. Learn More
www.santafe.org/Meetings

Visit Santa Fe

Visit The City Different.
Book your Santa Fe trip today!
www.santafe.org/Visit

Santa Fe Art Galleries

From Contemporary to Traditional
Explore our Art Galleries Today!
www.santafe.org/ArtGalleries

To Do in Santa Fe

There's more to see and do.
Check out Santa Fe attractions!
www.santafe.org/Attractions

Keyword

attractions in santa fe
new mexico

Native American Art

attractions santa fe

santa fe new mexico
calendar of events

Sculpture Art
Galleries

historic santa fe

santa fe new mexico
tourism

visiting santa fe new
mexico

visit santa fe new
mexico

travel to santa fe new
mexico

Campaign

Branded

Art

Branded
Events
Art
History

Meetings

Branded
Branded

Branded

25
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GO NEW MEXICO TRAVEL PLANNER

* Buy Summary

Go-New Mexico E— N

. VISITOR GUIDES
® 647 n a m es, e m a I |S a n d PLACES TO GO THINGS TO DO SLEEP + EAT TRAVEL PLANNING PHOTOS + VIDEOS MALIT ! G Aﬁds Cﬁldas
2 = Best Value Best Value
addresses of people {Value Best Ve
. Peop 1,200 Hotels
requesting Santa Fe
BOOK NOW
. ' NEW!
information -l
REWARDS

Breathtaking Beauty

* Target Market: Colorado

North America e« New Mexico « SantaFe

Springs, Denver, Santa Fe, New Mexico Travel Guide

Phoen IX Seatﬂe LOS Complete Vacation, Recreation and Tourism Information et |, ey
! ! ) RUIBISO
An e | es A ma ri | | 'e) Santa Fe SAVE NOW Southr fris|  Santa Fe (pop 60,000), the capital of New Mexico, is the A PlscwerRmdoso'Com
g ! Il In Depth 7 . '.., quintessential southwestern town for art, culture and
D a | | as H ou Sto n ‘ Be':'mema'lsm 3 ¢ ; :ztr‘\)igéz‘:: i;:l:; tr?::i: :l;;:uti;d::?:d?::sﬁe:a‘i;):: >
Feevismon [ 5ok now I : '
! ! GUIDES BOOK NOW LITCLEVERTITEY  antisans and museums all of which are heavily influenced
Affordable Rooms Nationwide Adventure Air Tours & Travel N y N
. by the beauty and immensity of the landscapes which
C hi Cago, New Yor k INTRODUCTION b surround town.
ORIENTATION Located in the foothills of the Sangre de Cristo Mountains and only a short distance from the Jemez & San
ARTICLES Juan Mountain Ranges, Santa Fe is situated perfectly for prime recreational opportunity. In addition, Santa
DG Fe is ripe with pioneer history as the end point of the Santa Fe trail, a wagon train trail which connected
M M WHERE TO STAY ; ; ; ; e e )
Missouri and New Mexico during the 1800s, though with origins much more ancient. The Santa Fe area
e 23,098 impressions

* 156 clicks to http://
santafe.org/



MEDIAMAX (CONDE NAST) - ADDED

VALUE

e Target Market: Denver, Colorado
Springs, Phoenix, NW Texas,
Minneapolis/St Paul, Rhode
Island, Houston, San Francisco
East Bay, Atlanta, Charlotte,
Central/Costal Virginia, Chicago
City/North Suburbs, Cleveland/
Akron/Canton, Los Angeles/
West LA, Manhattan, Long
Island and Northern New Jersey

Out of 6,000 eNewsletters
deployed on 4/13/16, a total of
1,112 people opened it: this is a
18.53% Open Rate

“Roadtrip to The City Different”
appeared in June 2016 editions
of Architectural Digest, Bon
Appetit, Conde Nast Traveler,
Golf Digest and GQ (in select
markets)

Roadtrip to The City Different

Santa Fe, New Mexico has it all. An incredible culinary
scene, world-class art galleries and museums, high-end
shopping, luxury spas and a full complement of outdoor
activities make it the ideal destination for anyone with a
sense of adventure. This is no ordinary getaway. This is
The City Different.

SantaFe.org/CN
800.777.2489

((«i/-/'
z UKL
Ff@oa®e

THE CITY DIFFERENT

Santa Fe offers a far more sophisticated Shopping experence than a typecal
travel destination Collectors of il kinds can find treasures ranging from
fine art to hgh fashion

LEARN MORE ABOUT SHOPPING IN SANTA FR

VISIT SANTAFE ORG »
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e Buy Summary

TRIP ADVISOR DMO PAGE - APRIL TO

JUNE

tripadvisor Santa e lounsm: Best of Santa Fe 0 v @ Review ~ ’ HiJdon v § v =

Santa te v Hotels v Flights Vacation Rentals Restaurants Thingsto Do Forum Bestof 2016 More ~

Near: Santa Fe, New Mexico Q. Search
United States » New Mexico (NM) » Santa Fe Tourism

135,405 reviews and opinions . o @ .

Hotels (61) )
41,402 Reviews

PDP Sponsorship

Santa Fe, New Mexico

Vacation Rentals (263)
840 Reviews

Target Market: Denver,
Colorado Springs,
Phoenix, Seattle, Los 5. %
Angeles, Amarillo, New
York, Dallas, Houston
and Chicago IP's

Y Fiights

from $537

Things to Do (418)
26,352 Reviews

Restaurants (533)
63,520 Reviews

Forum
3,205 Posts

Overview  Places to Stay Official Resources provided by Visit Santa Fe More

Venture into the unspoiled beauty of 7,000~

foot Rocky Mountain vistas, marvel at the Discover Santa Fe, New Mexico
Official Resources
provided by Visit Santa

« Visit our website « View promotions
« Send us an email « Connect with us

contrast of ancient native culture mixed with
— f « Download our official guide Fe

nd

Impressions: 526,622

Read more

ipAdvisor and get 20% off

Investment: $16,791.78

eCPM: $13.72, with
0.20% CTRYTD

See all 8,851 traveler photos

@B tripadvisor

New Mexico e

With 23 nch culbural hactage from Natve Amencan
4 Soanish setfiers New Mexco has been both 3

@ Hotels
(D Restaurants
@ Things to do
© Fignts

Vacaton Rentals
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NEXT STEPS

* Approve and process FY17
media buys

e Optimize SEM for all
campaigns based on
recommendations

e Work to clarify TripAdvisor
reporting changes







